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LIGHTBULB

brief: To re-brand 
ACE (Adult Community 
Education) under the 
direction of the Gold  
Coast Institute of TAFE 
and celebrate a new age of 
learning. The brand had to 
cut through the myriad of 
non accredited educational 
brands by portraying 
education as fun and 
motivating!

idea: Lightbulb Community 
Education is about 
coming to life, which is  
how you feel when you 
learn a new skill.

Lightbulb Community 
Education is warm and 
engaging by its visual 
application (logo) and 
cognitive association –  
it invites people to the GCIT 

to participate in the short 
courses and associated 
educational pursuits, and by 
doing so gives individuals  
an opportunity to 
experience their ideas and 
see them ‘come to life’ in  
a tangible capacity.



execution: Brand name, 
logo, corporate identity, 
signage, promotional fliers, 
marketing campaign.

The core brand values 
of Lightbulb Community 
Education are reflected 
through its (soon to be 
revealed) marketing 
campaign. While its brand 
position is reinforced 
through the supporting 
tagline; For the Love of 
Learning. 
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